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i. Motor Vehicles, Parts & A

i.  Machinery, Equipment
iii.  Bicycles, Tricycles, Spare Parts & Accessories

iv. Boats & Marine Products
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i. Home Appliances & Electrical Products
i. TVs, Radios, Computers, Printed Circuits

iii.  Telecommunication Equipment & Electronic Product

iv. Others
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i Construction & Building Materials,

Sanitary Ware & Fitting
Safety Equipment for Construction, Hardware Items

ii. Others
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i Chemicals, Plastics

ii. Medical, Hospital, Pharmaceutical Products

iii. Cosmetics, Toiletries, Baby Products

iv. Others

V. Optical, Photographic Equipment
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Gifts Items, Decorative Items, Handicrafts, Ornaments, Garden
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i Leather Furniture, Rattan Furniture, Metal Furniture, Rosewood &

Teak Furniture, Plastic Furniture, Marble Furniture, Furniture Parts, Massage Chair, Hammock

i Others
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i Precious Gems & Jewelry, Imitation Gems & Jewelry, Costume

Gems & Jewelry
ii. Clocks, Watches, Clocks & Watches Parts

1 [
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i. Toys, Battery-Operated Toys, Non Battery-Operated Toys, Dolls,

Wheeled Toys, Educational Toys, Games, Electronic Games
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i. Men's, Ladies', Children's Garments & Accessories

il Textiles, Silk & Man-Made Fiber, Natural Fiber, Cotton, Yarn,
Wool

iii. Fashion Accessories

iv. Others
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